
REIMAGINING

TCS PERSPECTIVES
With a platform like TCS Perspectives, a journal with futuristic insights to 
strategy and technology, the possibilities are immense.



STATS Jul 1-Sep 30 (2019)

Page Viewers
24,479

Unique Visitors
13,968

Desktop Mobile Tablet
14,369 9,717 393
58.7% 39.7% 1.6%

linkedin
53.5%

Twitter
21.4%

facebook
3.4%

yammer
0.5%

Slideshare
0.3%

ISP Visitor
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Indusface PVT Ltd
3.5%

SonicWall AG
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India - 63.6%
United States - 15.3%
United Kingdom - 3.7%
Australia - 1.6%
Canada - 1.1%
Germany – 1.0%
Netherlands – 0.9%
Singapore – 0.8%
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Denmark – 0.6%

Search Engines 
77.6%

Typed/Bookmarked
15.4%

Other Web Sites
4.2%

Social Networks
2.8%



Branding and marketing strategies

Offline
Events
Stalls
Sports
Sponsoring champs

Online
Media
Social Media
Newsletters
Redesign

Branding

Across the brand, we take pride in 
creating uncommon experience for 
our consumers. 

But, what if we could do more? A few ideas, both offline and online, to reinvent and broaden the 
scope and reach of TCS Perspectives.



BRANDING
An effective branding strategy puts us ahead of our competitors. True. But what 
exactly is 'branding'? Simply put, it is what differentiates us from the 'others'. The 
brand is derived from who we are, what we want to be and how we want people 
to perceive us.

So from a monocle approach to the brand, we propose a one, two and three 
point perspectives that allows us to look at the branding in a three-dimensional 
way. It will allow us to bring versatility and flexibility to design and brand 
management.

One-point perspective will focus on 
TCS’ Management Journal, which 

showcases our research and scholarly 
articles

Two-point perspective throws the 
spotlight on the digital offerings like 

IoT and AI

Three-point perspective will engage 
with the experts that drive the brand 

forward



EMENDING BRAND 
IDENTITY

For businesses with longevity like ours, 
metamorphosis is inevitable to keep up with the 
shift of the times. As we progress to creating and 
enhancing our digital ecosystems, the change 
should be reflected in our visual persona as well.

We propose to recreate our visual identity 
(typeface, color, and illustrations) from scratch to 
reflect our futuristic approach while staying true 
to our core values.

We propose to reinvent:
o Logo
o Brochures and journals
o Merchandising
o Souvenirs

/Branding



MEDIA

Most news publications across the globe have 
surveys to locate the best MBA and technological 
colleges. We could do editorials or be a part of 
the panel of experts for shows on television 
channels that will allow the brand to be 
projected as a think tank. 

We should also look at sponsoring news 
segments and place advertisements in these 
shows.

Possible publications and channels to look out for:
o CNBC
o Business segments of news channels like CNN, 

BBC and Fox News
o Forbes
o The Economist
o WIRED

/Offline

The target audience:
This will allow us to reach a diverse audience that includes viewers of all ages and across backgrounds.



MENTORING THE 
FUTURE

With the wealth of information, we possess, it is 
a good time to take up the role of a mentor. 
Customers these days are much more socially 
conscious and like to associate themselves with 
brands who care. 

With this responsibility in mind, we could 
sponsor events like quizzes or debates that 
engage students and faculty of the top business 
management schools in the country. These 
students could eventually be an asset to the 
brand.

Colleges we could approach:
o Oxford Business College
o London Business School
o Harvard Business School
o All IIMs and IITs
o Meets like the India Leadership Conclave or 

The India Today Conclave

/Offline

The target audience:
This strategy will allow us to invest in the future, as we will be able to inspire best of these students to join the TCS family.



SPORTING EVENTS

Sports like golf, equestrian events, marathon, and 
chess have a niche fan following. Our target 
audience also falls broadly in this category, 
making it easy for us to create a presence among 
them. By being a part of the major championship 
events in these sports, TCS Perspectives will be 
imprinted on public memory. 

We recommend taking on the role of title or 
event sponsors as it will generate a positive 
community awareness and massive exposure for 
the brand.

The sporting events that we could sponsor:
o The Open
o Show Jumping championships
o World Polo Championship
o The Chess World Cup
o NASCAR Cup Series

/Offline

The target audience:
Sports like golf and horse riding, cater to the crème de la crème of society. Being associated with such exclusive events will also help 
in garnering media attention.



STALLS
Though it might seem like a tried-and-tested 
method, it still offers maximum reach and 
presence on ground. This approach could be a 
tool that will etch us on to our stakeholders' 
memory. The goal of this kind of marketing is to 
connect the business’ value to customer base.

The physical stalls should be grand enough to 
offer an insight into what we as a brand can offer. 
Stalls could be a fixture at events that are the 
trademark of the TCS brand. At these stalls, we 
recommend that display our offerings such as 
books and journals on aspects of business 
management.

Where can these stalls be put up to give TCS 
Perspectives maximum visibility:
o TCS sponsored events like Blitz and summits
o National and international tech shows
o Business class lounges of tier-I airports across 

the globe
o Business conclaves

/Offline

The target audience:
Our presence on the ground, will help us gain mileage with stakeholders who frequently fly business class. We can also create an
impact with entrepreneurs and market watchers, who are regulars at conclaves and tech shows.



CHAMPS

Sponsoring promising sportsmen and women 
from across an array of sports will connect us to 
a wide spectrum of audience. With our logo on 
their gear, the scope of TCS Perspectives as a 
brand is widened.

Sports persons to consider
o Magnus Carlsen (World Chess Champion)
o Simone Blum (First woman to win individual 

jumping gold at the World Equestrian Games)
o Parham Maghsoodloo (Chess under 20 

winner)
o R Praggnanandhaa (U-18 World Chess 

Championship)
o Shane Lowry (The Open winner, 2018)
o Eliud Kipchoge (Guinness world record holder 

- First marathon distance run under 2 hours)

/Offline

The target audience:
Sport enthusiasts and stakeholders that invest heavily in sports will be interested to see the work we put into building our brand in 
this arena.



MAKE OUR PRESENCE 
FELT
Being a technology giant like TCS has its perks. If 
we could leverage our acumen and experience at 
at least 10 major technological or business 
events a year, it would propel us ahead of our 
competitors. We could be title sponsors for these 
events, which have the who's who in the 
business of making a change. 

This strategy will help increase our visibility and 
improve reputation. Our experts across the 
board could speak at these events to showcase 
our ideology and the vision that pushes our 
brand forward.

Events TCS Perspectives could engage in:
o TED Events
o International Business Conclave
o Global Investors Summit
o TechCrunch Events
o World Business Forum

/Offline

The target audience:
Apart from students of business management and technology, vendors, market watchers and stakeholders will be part of these 
events. Attention from the press will be an added advantage.



EMAIL MARKETING

One of the sure shot ways to create more 
connect with our stakeholders is to constantly 
keep us in their memory. 

A newsletter which offers information and 
updates about our latest offering and what we 
do is one way to create a lasting impact. It allow 
companies to talk about themselves and their 
products in a way that doesn’t overwhelm the 
consumer. Email marketing is a softer form of 
advertising that respects the consumer, creating 
loyal and returning customers. 

We intend to follow the lead nurturing format 
with this strategy that will allow us to inform and 
engage with our users, eventually, promoting our 
brand value.

/Online

The target audience:
The existing followers of TCS Perspectives will get a chance to be associated with the brand more closely.



BEING THERE, 
VIRTUALLY

We want TCS Perspectives to be on everybody's 
minds, and palms, too. We need to engage the 
user on the most widely used platform-the 
mobile. 

By increasing our presence on social media 
channels through ads, videos, and infographics, 
we will be able to widen our reach many times 
over. Podcasts on the latest in the field of 
marketing, business strategies, and technology is 
tool to bring in interaction between the 
stakeholder and us. 

Arenas to explore:
o Facebook
o Twitter
o Instagram
o LinkedIn
o Google Podcasts

/Online

The target audience:
From the young enthusiastic business student to the market watcher who commutes listening to podcasts can be targeted with this 
strategy. It will be an anchor to ensure loyal consumers of the brand in the future.



A NEW LOOK

A redesign of the website, on the lines of 
Business 4.0, will offer the user a new experience 
that relies heavily on dynamic content. We could 
change the Perspectives homepage banner and 
update the hero image on a regular basis to 
allow room for responsiveness. The intention is 
ensure we get more returning visitors. We 
recommend that the design be upgraded to 
enable a more mobile-friendly approach that 
will engage more users. 

We recommend that the content across all 
platforms be creative and adapt to a storytelling 
format that will involve the user. Elements like 
infographics and video content can be presented 
on the website to get better user responsiveness.

Highlights
o Dynamic homepage
o Mobile friendly
o Personalised experience
o Creative content presentation

/Online



SEO

Interactive approach to the design along with 
SEO improvement will help create a better 
experience for the user. In addition to this, a 
better optimized website enhances our visibility 
in SERPs and contributes towards the reach.

Getting in front of the customer with Google ads 
will help familiarize the brand. With the right 
keywords and tools, website usability and click 
rate can be improved. This will eventually 
increase the credibility of the brand and its digital 
properties.

/Online



THE FUTURE
With the right branding and marketing strategies 
in place, TCS Perspectives has much to gain. With 
these recommendations, we hope to engage 
with our stakeholders more effectively, both on a 
short-term and long-term basis. 

While measures like social media marketing will 
ensure immediate results, investing in the future 
will bring returns in due course. Market research 
on the impact of similar strategies revealed that 
most organizations saw an increase in 
engagements. With these recommendations, we 
hope to achieve from 40 to up to 500 per cent 
increase in brand value.

TCS Perspectives is concise and bursting with 
opportunity. If we turn it up a notch, the 
prospects are endless.



PLAN OF ACTION

Logo and Brand Identity
Branding Guidelines - 10 Days

Discover - 15 Days
Define – 10 Days

Website design (RWD)
Interaction design – 15 Days
Visual Design – 20 Days

Mobile App design
Interaction design – 15 Days
Visual Design – 20 Days

Magazine Ads
Video Jingles
Brochures
Journals
Merchandising
Souvenirs
Standees
Stall Materials
Newsletter templates
SM Posters
Podcast Jingles

Once the ideas are in place, it is time to soar. The 
execution phase of the recommendations will be 
completed in both long-term and short-term 
basis. The rebranding, research and planning will 
be kickstarted in the first phase and the collaterals 
will follow in the next. 

Initial Phase Later Phases



THANK YOU


